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T e l l i n g  o u r  S t o r y
W h a t  d o  p e o p l e  a s k  
a b o u t  t h e  L e a g u e ?

• Impact – What have you done 
lately?

• Learning – What are you doing 
that’s new?

• Diversity – Does the League look like 
the community it serves?
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W H A T  D O  T H E S E  T H R E E  
Q U E S T I O N S  H A V E  I N  C O M M O N ?

DATA
Collective story-telling 

requires data about our 
collective work.
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W h o  w e  a r e  a n d  
w h a t  w e  d o
Members and donors are drawn in 
by visibility – show what you’re 
doing

C o l l e c t i v e  i m p a c t
Weave in data about all levels of 
League

T i e  i m p a c t  t o  
m i s s i o n
Highlight data that shows how you 
are fullfilling your purpose (mission 
impact)

Impact –
What have 
you done 
lately?
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Key civic engagement anchors across the nine states (see map) recruited between 8 and 24 
local nonprofit agencies in their respective communities to run voter engagement drives 
with the communities they serve. With training and support from these civic engagement 
anchors, a total of 130 participating agencies engaged over 40,000 voters in 2016. 

With special funding, we were able to follow-up on those contacts with a nonpartisan get-
out-the-vote (GOTV) campaign. We mailed post cards to 22,000 recently-engaged voters. 
We made 55,000 live phone calls with the help of our many partners who set up phone 
banks in their communities. Additionally, 17,000 voters received a text message on the day 
before Election Day reminding them to vote.

Source https://www.nonprofitvote.org/documents/2017/02/2016-nonprofit-vote-annual-report.pdf/
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D a t a  h e l p s  u s  
l e a r n
It provides insight into which 
efforts have the biggest impact 
and which ones don’t

S u c c e s s e s  &  
f a i l u r e s
Both provide learning about how 
to do things differently next time

S h a r e  w h a t  y o u  
l e a r n !
Helping others learn adds to your 
value as an organization

Learning –
What are 
you doing 
that’s new?
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Source:  https://www.nonprofitvote.org/documents/2018/03/enagaging-new-voters.pdf/
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N o  o n e  b e c o m e s  
d i v e r s e  o v e r n i g h t
Show progress in steps

V a r i e t y  o f  d a t a  
p o i n t s  t o  m e a s u r e
• Leaders & members
• DEI policy & implementation
• Partnerships
• Including new voices
• Communities served

G u i d e s t a r
Fill out your DEI profile 

Diversity –
Does the 
League look 
like the 
community 
it serves?
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Source: https://learn.guidestar.org/dei
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C o l l e c t i v e
i m p a c t
Connect impact with mission

L e a r n  f r o m  y o u r  
d a t a
Share what you learn

D E I  d a t a
An easy first step is being 
transparent about your efforts

Collecting 
data is 
valuable & 
anyone can 
do it.
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