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Reporter Relations
How to build & manage good 

relationships with media

Introductions
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Emma Weinstein-Levey
Media Associate, Voting Rights
ReThink Media 

Caitlin Rulien
Communications Manager
League of Women Voters

SESSION GOALS
Understand reporter needs

Identify reporters
Start a plan to connect

Today’s Agenda

1. The basics
2. Finding the right reporters
3. How to genuinely engage 
4. Short group exercise
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THE BASICS
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What challenges have you faced?
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Common roadblocks

• “The Media” as a monolith
• Quantity over quality
• Only engaging when you 

want something
11

Mark Niesse
Atlanta Journal-
Constitution

Michael Wines
New York Times

Van Newkirk II
The Atlantic

Alexa Ura
Texas Tribune

Stacy Brown
NNPA Newswire

Ari Berman
Mother Jones

Pam Fessler
NPR

Lisa Mascaro
AP

Maria Peña
La Opinión

Amy Gardner
Wash Post

Legacy media
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Michael Harriot
The Root

Jessica Huseman
ProPublica

Alexi 
McCammond
Axios

Maya J. Boddie
Blavity

Kira Lerner
The Appeal

Dell Cameron
Gizmodo

Zahra Haider
NowThis

Sam Levine
HuffPost

New media

Priyanka Aribindi
Crooked Media

Mark Joseph Stern
Slate

IDENTIFYING THE RIGHT REPORTERS

Each reporter is different…
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But they’re on Twitter.
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93% 79%

Journalists who responded that 
they appreciate it when 

communications professionals 
follow them on social media 

Journalists who responded that 
Twitter is the most valuable 

social network

And you should be, too!
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93%

• Twitter has 330 million active users with 69 
million located in the US, and 21% of 
American adults are on Twitter

• Demographics: 26% Black; 24% white; 20% 
Hispanic

• Seventy-one percent of Twitter users say they 
use the network to get their news [Pew 
2018]

Use Twitter lists to find them.
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Identifying the right reporters
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93%

• Think about your audience 
• Figure out who speaks to them 
• Do your research 
• Treat them like humans 
• Get on Twitter
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QUESTIONS?

HOW TO ENGAGE REPORTERS
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Look like an expert

2323

Look like an expert
2424

Look like an expert
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Look like an expert
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Look like an expert

Key Elements of Expert Profile

27

Profile on Website
Photo (High Res)
Biography
Areas of Expertise
Contact Info

Social Media Presence
• Twitter
• LinkedIn
Awards & Testimonials
Updated < 3 months
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Engage with humor.
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Slide into their DMs.
30

Call them in.
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Be a resource, not THE source.
31

Introduce yourself.
32
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Meet reporters for coffee.

1. How do you prefer to be contacted?

2. When do you like to be contacted?

3. How have we done contacting you in the past?

4. On these issues, what are you prioritizing in the weeks, months ahead?

5. What kinds of new angles and sources are you looking for on this issue?

6. Is there an angle that interests you the most?

7. History with other allies and opponents?
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Understand how your issues fit into 
their beat by doing your homework

Articulate value, make it clear what 
you can offer

Don’t badmouth other allies or foes

Respect time

A few more tips…

How to engage reporters

• Look like an expert 
• Engage with humor 
• Slide into their DMs
• Call them in 
• Be a resource, not THE source
• Introduce yourself and meet for coffee 
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QUESTIONS?
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EXERCISE

EX
ER

CI
SE
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• Identify a reporter 
o Left side of room: legacy media 
o Right side of room: new media 

• Note their interests (reporting and 
otherwise)

• Brainstorm a first reach out

EX
ER

CI
SE
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Legacy Media
• Local paper 
• Local network 

news affiliate (NBC, 
CBS, ABC, FOX)

• State capitol news 
agency 

• A national 
publication you 
read 

New Media
• VICE
• Bustle 
• Blavity
• The Root 
• Elite Daily
• Splinter
• NowThis
• HuffPost
• Refinery 29 
• Remezcla EX

ER
CI

SE
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Legacy Media New Media

Homework
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QUESTIONS?
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How ReThink Media can help
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• access to media tools, 
press lists, and news 
clips

• media skills and 
spokesperson training

• consulting and strategic 
communications support

• reporter intel/relations

• rapid response & crisis

• opinion, media, and 
messaging analysis

• social media strategy, 
content, & coordination

• drafting, editing, pitching, 
and placing

• collaborative campaigns

• talking points and 
messaging

10 MINUTE BREAK

44


