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Increasing Your 
Engagement on 
Social Media



Principles and best practices
• Many strategies include tactics of public relations & 

community engagement
• This helps you save money!

Tools
• Collaboration/Scheduling
• Research/Curation
• Design
• Measurements
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The Groundswell POST Method

Assess your supporters’ social activities

Decide what you want to accomplish

Plan for how relationships will change

Decide what social technologies to use
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People
1. Who are your readers?
2. What motivates them?
3. Where do they spend time online?
4. What are you trying to get across?
5. What’s unique?
6. What’s in it for your readers?
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Objectives
1. What is success to your League?

2. How can you measure that success?
• Traffic
• Increased donations
• Email leads
• Volunteer sign-ups



Strategies
• Don’t make a Twitter to make a Twitter
• Connect your pages
• Consistently brand across platforms

FACEBOOK AD TWITTER DONATION FORM
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Technology
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2016 2019

DONATE TO THE 
LEAGUE

STAND WITH THE 
LEAGUE

READ ABOUT THE 
LEAGUE

LOOK AT A 
PICTURE
OF THE LEAGUE
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2016 2019
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What should I post about?
Create a simple content calendar

• Schedule all your publications across all 
channels 

• Email, blog, FB, Twitter, newsletter, 
events, press releases, etc.

Abide by the 80/20 rule
• Readers will remember where they got 

the information, not who originally 
published it

Make it easy
• We’re all short on time, so make your 

posts easy to share!

Post suggestions:
• Celebrate a goal
• Event updates
• Newsletter highlights
• Industry news
• Neighborhood news
• Blogs
• Highlight volunteers
• Share stories
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You can’t do it alone.
Who in your organization can help? Who is excited about 
social media? 
Get them to:

• Brainstorm ideas
• Take photos!
• Like, comment, and share





Tools
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Collaborate & Schedule
Slack
Free for small 
teams
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Collaborate & Schedule
Buffer
Free for a single 
user, team plans 
start at $99/mo.
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Curate & Research
Twitter Lists
Free
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Curate & Research
Tweetdeck
Free



24

Design
Canva
Free. Paid features available
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Design
Free Image Sites
• StockSnap.io
• morgueFile
• Pixabay
• LWVUS Flickr
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Measure
Facebook Insights
Free
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Measure
Twitter Analytics
Free
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Measure
Buffer Analytics
Free
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Helpful tools
Collaborate/Schedule
• Slack
• Buffer

Curate/Research
• Twitter Lists
• TweetDeck

Design
• Canva
• Free image sites

Measure
• Facebook Insights
• Twitter Analytics
• Buffer Analytics





`

Increasing Your 
Engagement on 
Social Media


