Increasing Your
Engagement on

Social Media
A Beginner's Guide



Housekeeping

* This meeting will be recorded to keep accurate notes and to share
with attendees after the call

» Staff will be monitoring the chat box

* If you are not speaking, please mute yourself to minimize
distractions

» Slides and additional resources will be available on the League
Management Site: https://www.lwv.org/league-
management/recruitment-engagement/organizing-resources-build-
leagque-power
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https://www.lwv.org/league-management/recruitment-engagement/organizing-resources-build-league-power

Community Norms

 \What is learned here leaves here!

» Use the chat box to add thoughts, experiences, and/or
questions to the conversation!

 Bring your full self!

It's ok to slow down in this new normal of COVID-19

Trust people's intentions

Exercise patience

Have fun!

Any additions to our Community Norms?
Share them in the chat box!
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Increasing Your Engagement on
Social Media

Caitlin Rulien
COMMUNICATIONS MANAGER
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Increasing Your Engagement on
Social Media

Principles and best practices

« Many strategies include tactics of public relations &
community engagement

* This helps you save money!
Tools

» Collaboration/Scheduling
« Research/Curation

* Design
 Measurements

U



PRNews

"Marketing is the ingredients, PR is the cake
displayed in the window." -PR News Social
Community bit.ly/1xfXhof
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Principles
& Best
Practices



The Groundswell POST Method

Assess your supporters’ social activities

Objectives Decide what you want to accomplish

StratesieS_ Plan for how relationships will change

4 /'!
4 4
& !

Technology Decide what social technologies to use
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People

o0k owbdh~

U

Who are your readers?

What motivates them?

Where do they spend time online?
What are you trying to get across?
What's unique?

What's in it for your readers?



SOCIAL MEDIA &
TECHNOLOGY ARE
NOT AGENTS OF
CHANGE. THEY ARE
JUST TOOLS. WE,
THE CONNECTED
PEOPLE, ARE THE
AGENTS OF
CHANGE.

STUART
ELLMAN




Objectives

1. What is success to your League?

2. How can you measure that success?
« Traffic
* Increased donations
« Email leads
« Volunteer sign-ups

U
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trategies

« Don’t make a Twitter to make a Twitter
« Connect your pages
« Consistently brand across platforms

3
l‘m’ League of Women Voters iMFOWERIPiG \E)TE_RS.

Sponsored - @ DEFENDING DEMOCRAC
Congressional districts and government legislative bodies should be ¢ l -, € 39 "
apportioned substantially on population. Sign up to oppose ;
gerrymandering that strips rights away from voters.

Together we can protect and defend our democracy

T W N 1T

Select your donation

ONETIME CONTRIBUTION GIVEMONTHLY

Select your gift amount

MAKE YOUR . N Seeking to improve government and impact s m $50
VOICE COUNT A 4 public policies through education & advocacy.
¥ s OTE411 for elections info!

$

Giveinhonoror memory of someone
Your Information

First Name * Last Name *

Email*

‘ Address1*
L DR . o Tweets  Tweets & replies Me >
Sign up to support fair redistricting Sign Up

Address2

Sh v

I !
o Like (I comment /> Share ! People across the country are getting 4

,,,,,,, e T ——— e e

FACEBOOK AD TWITTER DONATION FORM
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Technology

Iy

PINTEREST

SOCIALSITE

THAT IS ALL ABOUT

DISCOVERY

LARGEST

OPPORTUNITIES
Ol
Pty

N
e

lvg.
i

b

50%+0"

OF NEW SIGNUPS

ARE MEN

- 250

® MILLION

MONTHLY
W e users

TWITTER

MICRO BLOGGING
SOCIAL SITE

THAT LIMITS EACH

postTo 2§()

CHARACTERS

THERE ARE OVER

. 69 MILLION

TWITTER USERS

o

6,000 TWEETS

ON AVERAGE

HAPPEN
EVERY
| SEEI]N[]

v 326

MILLION

MONTHLY ACTIVE USERS

FACEBOOK

- MOBILE IS

FACEBODK'S
CASH COW

1.57
BILLION
i

25% OF U.S.

FACEBOOK USERS ARE

AGE25T034

USERS
it 2%

1 MILLION LINKS

EVERY 20 MINUTES

f

2.23

BILLION

MONTHLY
ACTIVE USERS

INSTAGRAM

SOCIAL SHARING
APP ALL AROUND

PICTURES |

AND 60 SECOND |

VIDEOS

SNAPCHAT

APP FOR SENIJING
0S

THAT DISAPPEAR

. AFTER BEING VIEWED

MANY BRANDS ‘

B HH |ON

ARE PARTICIPATING

THROUGH THE USEOF

{f nastmacs

AND POSTING

PICTURES %
CONSUMERS
CAN RELATE T0

MOST FOLLOWED BRAND IS

NATIONAL
GEOGRAPHIC

1

BILLION =
MONTHLY |

ACTIVE USERS

ml

LINKEDIN

 BUSINESS
~ ORIENTED

SOCIAL NETWORKING SITE

BRANDS THAT ARE

|

" PARTICIPATING
. ARE CORPORATE
- mBRANDS
|

GIVING POTENTIAL AND
CURRENT ASSOCIATES

VIDED ‘UIEWS DAILY 1 AptaceTo NETWORK

BIUUBHLY

1
RE FEMALE

W =
PLATFORM 70%+ USERS

MILLIUN

MONTHLY ACTIVE USERS

& CI]NNECT
A i-

4 | @ AREOUTSIDE

s | WTHEUS.

» 260

. MILLION

MONTHLY ACTIVE USERS

Statistics as of 12.27.2018 Designed by: Leverage - leveragestl.com

https://www.leveragestl.com/social-media-infographic/
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https://www.leveragestl.com/social-media-infographic/

ﬁ Barack Obama £

This seat's taken. OFA.BO/c2gbfi,

@
B

s6a06 2257c I SHAEIGE

U

2+ Follow

\, BarackObama

Four more years.

785843 3e627s DT § 3

Lx

@i

2+ Follow
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DONATE TO THE
LEAGUE

STAND WITH THE
LEAGUE

READ ABOUT THE
LEAGUE

LOOK AT A
PICTURE
OF THE LEAGUE

IWL

LWV of the US @ @LWV - 16 Dec 2016 v LWV of the US @& @LWV - Feb 6 v

L Need a gift idea for someone that doesn't need more stuff? Ly T : .
League membership s a great gift: For far too long, specla'tl interests haw._a rlggec_i the rules against
registerguard.com/rg/opinion/350.. the rest of us. It doesn't have to be this way if #HR1 becomes
Q i S o the law. What's going_on with the #ForThePeople Act today?
LWV of the US & @LWV - 15 Dec 2016 “ @RepSarbanes explains:

Lﬂ' Stand with the League to Stop Voter Suppression! Sign our
petition today #LWV participate.lwv.org/c/10065/p/dia/...

2 RN o WS
S?i\‘iu! up for Voting |
Rights & StoJi Voter &

Rep. John Sarbanes & @RepSarbanes
Exciting and important work ahead this
morning with my @QOversightDems
colleagues as we advance #HR1, ...

} ©O1 ni1s 014
_\‘:‘;ﬁ;ﬁ'
o o8 O T LWV of the_ US Retweeted
LWV of the US @ @LWV - 15 Dec 2016 y )8 LWV of Cville Arga_ @LWVCVA - Feb 6 o v
L League Volunteers Registered Tens Of Thousands Of New “We get to DO this job. We're not ENTITLED to this job”

Citizens To Vote In 2016 #LWV #votingrights

X ; Senator @CreighDeeds when talking redistricting this am.
publicnow.com/view/ED209B66F ...

Q ne o7 Q 13 O 2
LWV of the US @ @LWV - 15 Dec 2016 v

Ly' President Truman poses with the League of Women Voters l, LWV of the US & @LWV - Feb 6 w
Natlonal Board THT y' We're in court in Michigan this week, making sure state house

districts will be redrawn to fairly represent voters. This case is

a key step in putting power back where it belongs: in the

hands of the people.

53 B Congrt

T Michigan's political maps go on tri...

N Was the last re-drawing of Michigan’s

political district maps so biased in

Republicans’ favor, they were illegal?

michiganradio.org

Q nuis O 19 @) 1 23 QO 42

2016 2019
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LWV of the US @ \
oL Follow v

TAKE ACTION: STOP THE REPEAL OF
HEALTH CARE #ProtectOurCare
participate.lwv.org/c/10065/p/dia/ ...

~ACTION ALERT!

Stand with the League and

tell your Senators to oppose
repeo! of the ACA.

1

10:09 AM - 31 Dec 2016

sRetwests 9likes P S+ QDL DG

Q 0 s (VA

League works to preserve civil liberties #LWV
#votingrights
journalreview.com/opinion/articl ...

5:47 AM - 15 Dec 2016

7Retweets 3likes W@ s B GO D

Q T O 3

Lu 2016

LWV of the US @
wy @LW\7 ) v

We want a government that works for all of
us—that gives us all a say and puts our
needs ahead of special interests. Add your
name to demand that Congress makes a
bold show of support for our democracy and
the #ForThePeople Act. bit.ly/2QThsox

2]
*jg’ ‘

PR

™= -
WE DESERVE A BETTER DEMOCRACY

7:10 PM - 15 Jan 2019

32 Retweets 50 Likes *o @ Q .ﬁ’ ‘ e 2

Q na 08

LWV of the US @
) v

We're in court in Michigan this week, making

sure state house districts will be redrawn to

fairly represent voters. This case is a key

step in putting power back where it belongs:

in the hands of the people.

i o Michigan's political maps go on trial in re...
P Was the last re-drawing of Michigan’s political

" district maps so biased in Republicans’ favor,

they were illegal?

michiganradio.org

6:35 AM - 6 Feb 2019
23 Retweets 42Likes D PO > 2 OF @

© ma23 O42

2019
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What should | post about?

Create a simple content calendar
« Schedule all your publications across all

channels Post suggestions:
« Email, blog, FB, Twitter, newsletter, * Celebrate a goal
events, press releases, etc. « Event updates
* Newsletter highlights
* Readers will remember where they got +  Neighborhood news
the information, not who originally
published it * Blogs
« Highlight volunteers
Make it easy  Share stories

« We're all short on time, so make your
posts easy to share!

LM; )



y

Getting reporters to
cover your nonprofit
means telling

compelling stories.

JAMES BURNETT



L

®

charitywater

FOLLOW

2,914 likes

charitywater We have teams in
Bangladesh and Nepal right now
capturing stories of amazing people like
Chandona Rapton, a woman who used to
drink dirty pond water and is now the
caretaker of a household rainwater
harvesting system serving clean water to
31 people in Bangladesh. Follow along to
hear more stories from the field about
how your support is changing lives.
#charitywaterbangladesh
#charitywaternepal

bobbyandstuff @jenfedrizzi
taylornwest @tayluhsimmons
megobrienn @lindatreska
soul_rebel95 @jazz_ny

carlostorrees @andreabellorin awesom
anabellalopez8 @reckless_davidh @ @

—r——r——

Qw) Add a comment... coo

charity: water

charitywater

£x

2+ Follow

Every $30 can bring clean water to one person.
How many lives will you change today?
cwtr.org/1VAfqGv

RETWEETS
76

LIKES
92
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You can’t do it alone.

Who in your organization can help? Who is excited about
social media?

Get them to:
* Brainstorm ideas
« Take photos!
 Like, comment, and share

(e WOANVOTERS
j fﬂm M&S (

20



------------------------------------------------------------------------------------

This is where
viral reach is

created
’?{*ﬁ Continue engaging and like your Page
%_(b
S
< Like,comment on, and share your updates

Become aware of your cause when friends talk about your Page

Audience size




U

Tools



Collaborate & Schedule

Slack
Microsoft Teams

Free for small teams &
basic functions

Teams

Your teams
Communications Team
General
Council Convention
Digital Ads
Fun Stuff
Litigation
Ms
PPFEM
Social Media

Website
Slack

#social

Search Engine J...
a8 o @ %
— February 5th
CHANNELS “ aldiiboon
Noted.
editorial
February 19th
kelsey
amazin engagement on this post!
https:/www.facebook.com/SearchEngineJournal/posts/10153495051888721
Thoughts on this change? o
& Join or create a team
k caitlin
Nice nice niceeee
Today

kelsey
@caitlin: im hosting this next week!
https:/twitter.com/ExpWriters/status/709771386231857152?lang=en

¥ Express Writers @Exp\Writer
Join us Tuesday, March 22nd at 10 AM CDT for #ContentWritingChat with @wonderwall7
as our guest host! https:/pbs.twimg.com/media/CdmdUGQUIAAbmFa.jpg (40KB) ~

v

#CONTENTWRITINGCHAT

‘aTwitterchat hosted by 7 €xpress Witers

®

Y

&

Search or type a command

Social Media Posts Files Wiki +

©Team  -e
| but don't want to run into your schedule.

‘ Caitlin Rulien 4/30 3:23 PM 1

'@ tomorrow for social is fine. thank yout!
< Reply

May 5, 2020
Sarah Courtney T 1
e e Miller talkign to Wall Street Journal today | believe - Ohio specific issues - but
LaQuita Howard something to keep an eye out for in press clips later this week.
LaQuita Howard Tuesday 12:55
LH .

e Wil do!
< Reply
Sarah Courtney Tuesda 2

Also Celina was part of a press briefing yesterday with Democracy Initiative and Vote
at Home Institute. I've asked for list of news outlets and reporters who were on - LA
Times, ProPublica, Associated Press - but keep an eye out for Celina in news clips
too. If | get the list of reporters I'll share

< Reply

Kayla Vix Tue 1
Awesome coverage! A quote from LWVOK president Jan Largent's statement was

For the

A ¢ O @B DB Q - B



Collaborate & Schedule

Buffer

Free for a single
user, team plans
start at $99/mo.

names here. Just tap to share.

(

Add to
Reading List

Save to

LastPass Bt

AirDrop. Share instantly with people nearby. If
they turn on AirDrop from Control Center on iOS
or from Finder on the Mac, you'll see their

M &

Add to Notes Buffer Gmail Evernote

OO eee| :0: @

Copy Link

Cancel

4

IWL

LwWv

l}"" Timezone ~ Washington, DC - United States

Twitter profile

Add a new posting time @

A A
EveryDay Vv Choosetime 12 48 PM
v v
Posting Times
Sunday Monday Tuesday Wednesday
Turn off Turn off Turn off Turn off

10 : 02 AM 08 : 02 AM 10 : 00 AM 07 : 00 AM
05 : 54 PM 10 : 50 AM 10 : 10 AM 09 : 10 AM

‘ Sarah Courtney
@sarahmcourtney
BREAKING! @ WV Joins D.C. Voting Rights
Case: D.C. citizens deserve the same rights
and freedoms as citizens living in the 50
states READ MORE:
Iwv.org/newsroom/press ...

12:54 PM - 10 Jun 2019

12 Retweets 14 Likes . W e r o@@

Q n 12 F=; QO 14 [l

Add Posting Time

You can click on a Posting Time to edit or delete it

Thursday Friday Saturday
Turn off Turn off Turn off
10 : 00 AM 08 : 02 AM 12:15 PM
12:15 PM 10 : 10 AM 05 : 54 PM

mv
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Curate & Research

Twitter Lists
Free

U

Subscribed to Member of
LegLit Priority State
12 Members

State Leagues

State leagues on Twitter

39 Members
Partner Organizations
164 Members

Local Leagues

Local Leagues on Twitter

207 Members

US Election Partners by Twitter Government

Government and nonprofit civic engagement groups focused on elections and

voting.

67 Members

Iy
Iy
Iy
Iy
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Curate & Research

Tweetdeck
Free

®

L\ Notifications @Lwv o

Filtering by

(¢}

1 coaumo

FREE

LWVNEW @LWVNEW 14h
As the license plates in DC say,
"Taxation Without
Representation"

LWV of the US & @LwWV

D.C. residents have neither
representation in Congress, nor
freedom to govern themselves
without interference from
Congress—they have been
denied the full voting rights &
political equity guaranteed to
them by the Constitution.

It's time to change that.
bit.ly/2R00j10

Real Talk, Real Life @RrealTa... 14h
Replying to @UncrcU @LWV and 9 o...
Thank you! @

RI Coalition for Reproduct... 15h
Replying to @rhoderedpvd @SenLyn...

[\ Notifications @voTean o~

—

Filtering by /

California

©

LWVC Education Fund @cav... 2d
Thanks but @VOTE411is a
project of the @LWV - we host
California #election info on
@VotersEdge - votersedge.org
#CAvotes #voting #elections

ndaniels1028 @ndaniels1028
@cavotes Thank the League of
Women Voters Education Fund
for creating vote411.org, an
online tool to help voters make
decisions based on nonpartisan
presentation of candidates and
positions. | value objective tools
that empower voters!

Maggie @dcmaggieb 4d
Hey VA: we have a primary
election Tuesday and you might
be able to vote absentee today!
We voted because justice reform
and voting rights were at stake
here in #Arlington. VOTE411.0org
can tell you what’s on your ballot.
@VOTE411 #VOTE #futurevoter

Q

M)

league of women voters o~

MagnifyYourVoice @teamm... 8m
Want to celebrate 100 years of
advocating for women? Join the
League of Women Voters Metro
St Louis for their Centennial
Sashay and parade with them on
the 4th of July! RSVP here:
magnifyyourvoice.com/centennial
sash...

jen @jensulli2011 13m
| just discovered the League of
Women Voters. | think this is
where I'm meant to be. @

Rochester Hills @Rochester... 14m
The League of Women Voters
Oakland Area will present a
Candidates’ Forum for the
upcoming Primary Election in the
City of Rochester Hills. The
forum will be held on June 18th
at 7:00 p.m. in the City Hall
auditorium. City Hall is located at
1000 Rochester Hills Dr

Q

lwv =

Filtering by 99

&

2

-

LWV Pueblo @L.WVPuebloCo
Happening soon!

#Vote #Voting #Voters
#Engagement #Pueblo

LWVGreaterCleveland @L... 19m
The Electoral College May Not
Actually Help Smaller States
Think you know which kinds of
voters have the most clout in the
Electoral College? Don't be so
sure.
bloomberg.com/opinion/articl...

LWV of Portland @.wVPort...

- 0
Upcoming event July 1, 7:30PM

Book Talk by Joshua Douglas,
author of 'Vote for Us: How to
Take Back Our Elections and
Change the Future of Voting'.
Event cosponsored by @Powells
Powell's Books. Learn about the
book here:
powells.com/book/vote-for-...

Q

vote41

Filtering by 0

3m
»w,p

?

¢

Cristob:
Replying
Voted11.

Amystic
We have
Voter Re
tonight.

Carlos t
Replying
| found r
which | ¢
@vaELE
took me
link.

M. Mika
o0
Infoon e
oversee!
Voter I.C
Guide C
you can
Ballots F
Hours M
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Design

Canva
Free. Paid features available

< Home File Resize All changes saved Action Alert

. . Filter ~ Adjust Crop  Flip
Upload an image

DEMAND A HEARING ON THE FOR THE PEOPLE ACT

TAKE ACTION

CONTACT YOUR SENATOR TODAY

+Add a new page

27



Design

flickr Explore Create Get Pro “ Log In Sign Up

Free Image Sites

* Pixabay e
I League of Women Voters E}
([ ] S to C kS n a p . I O [PRO) . League of Women Voters of the USS: . 27 Followers - 0 Following sl M TS

About Photostream Albums Faves Galleries Groups

 morgueFile
e LWVUS Flickr s sl

-

‘LVvv ‘ s = R {25 .
weld hh& 1 = (1 *! [ .
F&malé Membeis of National Voter National @onvention L

Congréss Registration Day 2018 2018 Historical Photos

117 photos - 90 views 97 photos -+ 350 views 72 photos - 350 views 69 photos + 788 views

@ Mindy Weinstein /March 26, 2019 907 17K
- SHARES READS

PLACES TO FIND
FREE IMAGES

ONLINE J
THAT YOU WILL ACTUALLY

WANT TO USE

SearchEngine .

\




Measure

Facebook Insights

Free

®

Overview

Ads

Followers

Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Branded Content
Events il
Videos

Stories

People
Messages

API

Overview

Ads

Followers

Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Branded Content
Events 2
Videos

Stories

People
Messages

API

Page Summary Last 7 days ¢ Export Data £,

Results from Jun 5, 2019 - Jun 11, 2019
Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported
in the time zone of your ad account.

@ Organic [ Paid

Actions on Page i Page Views i Page Previews i
June 5 - June 11 June 5 - June 11 June 5 - June 11

2 3,866 57

Total Actions on Page ¥71% Total Page Views a 37%

Page Likes i Post Reach i Recommendations i
June 5 - June 11 June 5 - June 11 June 5 - June 11

63 10,254 bt

Page Likes v43% People Reached v41%

\A\/\/\

Page Previews v41%

We have insufficient data to show for
the selected time period.

Your Fans Your Followers People hed People

Aggregated demographic data about the people who like your Page based on the age and gender information they
provide in their user profiles. This number is an estimate.

21%
16% 16%
Women 2 164 2
10%
m83%
Your Fans 0.0205% 2%
. SE——
1317 18-24 25-34 35-44 45-54 55-64 65+
Men T aEEEEs S s
0.0454% L
’ V2 2% 2% 2% 3% =
| 16% 3
Your Fans
Country Your Fans City Your Fans Language Your Fans
United States of America 106,716 New York, NY 3,022 English (US) 107,277
Canada 433 Los Angeles, CA 1,871 English (UK) 3,136
Pakistan 390 Chicago, IL 1,400 Spanish 456
India 367 Washington, DC 1,365 French (France) 259

29



Measure

Twitter Analytics
Free

®

9 Analytics Home Tweets Audiences Events Morew LWVoftheUSv WL &  GotoAds

Accounthome
Lu LWV of the US @ aiwv

Page updated daily

28 day summary with change over previous period

Tweets Tweet impressions

34 v32.0% 355K t53.4%

Jun 2019 - 11 days so far...

Profile visits Mentions Followers

3,292 u214%  1,0144337%  24.6K 175 [RETE

Try Promote Mode

TWEET HIGHLIGHTS
Top Tweet eamed 14.3K impressions

"It’s hard not to feel overwhelmed by the
realization that these were seemingly
ordinary women, like you & me, who did
extraordinary things against the odds."

@KaseVirginia shares her thoughts on the
opening of @USNatArchives'

9 Analytics Home Tweets Audiences

LWV of the US © aiwv

l‘u BOdIEACE NSIoNtS

Your followers

+Add comparison audience

OVERVIEW

Top interest Top language

Dogs English
Gender

Male Female

21% 79%

JUN 2019 SUMMARY

Top mention earned 130 engagements 71”'575‘5 qvegtén;r(essvons
Jennifer Wilson
@wilsonj1128 - Jun 7
Profile visits Mentions
P )
How sh*t I'm on the cover of a book! Thank 1 ’1 81 385

you @LWVNYS for permanently enshrining
me in League of Women Voters history & New followers
@LWV pic.twitter.com/0dRd3v7Qzj 33

Events More v LWVoftheUSv WL v  GotoAds

LIFESTYLE CONSUMER BEHAVIOR E F
Top lifestyle type Top buying style Top wireless carrier
Online buyers Premium brands Verizon

Education (highest level completed)

Completed high school Completed college Completed graduate school

45% 37% 22%

30



Measure

Buffer Analytics
Free

L

®

Content £ Analytics g1

Posts Overview gNaW Influencers

o 24,597 followers

Tweet performance for the selected 7 days compared to the previous period

Tweets Retweets Clicks

13 +117% 113 +27% 32 34%

New Followers Engagements Likes

24 +119% 379 1 5% 176 + 9%

Engagements & Audience

Impressions v Daily

6k

4k

2k

Settings ¢

Analytics updated daily

Impressions

24.9k +12%

Replies
4 +34%

Previous Period

31



Helpful tools

Collaborate/Schedule
« Slack

* Microsoft Teams

« Buffer

Curate/Research
 Twitter Lists
« TweetDeck

U

Design

Canva
Free image sites

Measure

Facebook Insights
Twitter Analytics
Buffer Analytics

32



THINK ABOUT SOCIAL AS A
SUPPORT TO WHAT WE
ALREADY HAVE. SOCIAL CAN

MOVE THE NEEDLE

ON THE GOALS YOU ALREADY
HAVE ESTABLISHED FOR
YOUR COMPANY.

CHRIS KERNS




VOTE

FOR VOTEA411 IN THE
WEBBY PEOPLE'S VOICE
AWARDS

bitly/vote4liwebby

} N . Y L
= - Y CLECTION INFORMATION YOU NEED Zfﬁ’

= D A

24 ANNUAL ST T
PEOPLE'S VOICE OF THE INTERNET

WEBBYS FROM HOME




Thank you to our wonderful
facilitators!

Alma Couverthie

Alicia Gurrieri Luana Chaires NATIONAL ORGANIZING DIRECTOR

ORGANIZING MANAGER ORGANIZER

U



Increasing Your
Engagement on

Social Media
A Beginner's Guide
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